


SITEX is the launch pad for Singapore's best 
infocomm and consumer electronic products. It's 
the infocomm event of the year where consumers 
come face to face with innovative technologies in 
computer hardware and software, digital products, 
wireless applications and solutions from world 
renowned brands.

SITEX is not only about Value Bargains but MORE. 
It encompasses a learning platform packed with 
activities for the modern generation to get 
acquainted with the latest galore of infocomm and 
consumer electronic offerings in the market.

Be part of SITEX 2011 - Singapore’s most 
established IT event since 1988.

Don’t miss this fantastic sales and marketing opportunity to increase brand awareness and 
loyalty, interact with your customers and jumpstart your festive sales season.

to SITEX 2011

*Research findings based on 2010 survey conducted by independent research company, Connecting Insights Consultants
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More than 500 major IT brands spread over 269,000 sq ft of hall space

Meet over 900,000 visitors comprising mainly PMEBs, white-collar workers and tertiary students

94% of visitors look forward to visiting SITEX 2011 

92% of visitors intended to make a purchase at SITEX with 37% intending to spend at least $1,000 
at the event

welcome welcome 

the buyers you need to reach
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Close To 
1 Million 

Visitors!



SITEX is the launch pad for Singapore's best 
infocomm and consumer electronic products. It's 
the infocomm event of the year where consumers 
come face to face with innovative technologies in 
computer hardware and software, digital products, 
wireless applications and solutions from world 
renowned brands.

SITEX is not only about Value Bargains but MORE. 
It encompasses a learning platform packed with 
activities for the modern generation to get 
acquainted with the latest galore of Infocomm and 
consumer electronic offerings in the market.

Be part of SITEX 2010 - Singapore’s most 
established IT event since 1988.

Don’t miss this fantastic sales and marketing opportunity to increase brand awareness and 
loyalty, interact with your customers and jumpstart your festive sales season.

to SITEX 2011

*Research findings based on 2010 survey conducted by independent research company, Connecting Insights Consultants
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Ms Ho Se Mun
Executive Director
Singapore infocomm Technology Federation (SiTF)

More than 500 major IT brands spread over 269,000 sq ft of hall space

Meet over 900,000 visitors comprising mainly PMEBs, white-collar workers and tertiary students

94% of visitors look forward to visiting SITEX 2011 

92% of visitors intended to make a purchase at SITEX with 37% intending to spend at least $1,000 
at the event
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Exhibiting Options                                  SiTF Member    Non-SiTF Member

Raw Scheme (min - 24 sqm)
Bare Floor Space only. Engage your own stand 
contractor for a customised booth design.

Shell Scheme (min - 12 sqm)
Includes rental of floor space, shell scheme 
booth, 13amp power-point, reception desk,
wastepaper basket, folding chairs, fluorescent 
tube lights, carpeting within stand, and company 
name on fascia board.

S$ 270/sqm          S$ 300/sqm

S$ 335/sqm          S$ 370/sqm 

For reference only. The number of partition walls is dependent on the booth location.

Standard 
Shell Scheme 

3M x 4M

participation rates
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Exhibition Space & Sponsorships 

Ms Emily Chua, Asst Manager (Project Management) 
T: (65) 6403 2105 • M: (65) 8168 4320
E: emily@singex.com.sg

Mr Henry Chua, Asst Manager (Project Management)
T: (65) 6403 2179 • M: (65) 8111 7557
E: henrychua@singex.com.sg

Advertising & Partnerships 

Ms Melissa Rudge, Manager (Marketing Communications)
T: (65) 6403 2134 • M: (65) 9180 9988 
E: melissa.rudge@singex.com.sg

S i n g e x  E x h i b i t i o n  V e n t u r e s   •   1  E x p o  D r i v e  # 0 2 - 0 1  S i n g a p o r e  4 8 6 1 5 0  

Managed by

Pick a segment that best matches your products.

SITEX targets manufacturers, agents, retailers and distributors in the following segments:

strengthen your
market position

Health & Sports

Home Entertainment

Ladies Go Tech

IT & New Media Education

Mobile Communications

Smart Home

Travel Tech

Accessories & Peripherals

Animation

Automobile Electronics

Computer

Digital Imaging

Digital Music

Gaming & Entertainment




